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360° Video / VR Performance Statistics from
1000+ Campaigns

360° VIDEO / VR PERFORMANCE STATISTICS
FROM 1,000+ CAMPAIGNS

1000+ VR marketing campaigns using OmniVirt

Benchmark performance metrics and engagement for 360° Video / VR

¢ Understand how brands are using 360° video and what performance statistics look
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In this article, we will show you how to

engagement for 360° video / VR. Unlike KENNETH C.C. YANG
: . iwan2016520 il
is based on real campaigns that have be rotanenz016520@ametl.com
These tools include platforms such as D 3 more accounts

process can be verified through your ad prattorm as weul.

Whether you are a brand, an agency, a creative, or even an individual content creator.
If you have ever been asked by your clients or have been wondering yourself what
performance metrics and engagement looks like when using 360° VR videos, then this

article is definitely for you!

Summary:
e Compared to regular video and content, 360° video / VR received higher
engagement. This can be measured by the number of video completions, clicks

and overall engagement rate. See summary table below.

e Brands using 360° videos / VR are spread across all verticals. Content quality in this
industry has dramatically improved every year. And distribution is a critical part to

determine campaign success.

¢ Different distribution channels require different metrics and KPIs that need to be
measured. We have found a way to measure these metrics across all channels. For

ads, you can leverage existing 3rd Party Ad Validation to verify the performance.
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Display Ad Measur
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Regular photo rotaiwan2016520@gmail.com

Panorama photo 3 more accounts

360° photo

+300% CTR

Video Ad Measurement (Video completion)

Regular video
+14% ROI

360° video [N +46% VCR

* Data from ever 700 million 360° VR ad served

VR Performance Statistics Summary: Performance uplift when using 360° video / VR in marketing campaigns

How brands are using 360° video / VR

Over the past two years, more and more brands are using 360° video / VR as a new
medium for storytelling. Unlike regular 2D video, 360° video / VR provides a new way
to immerse audiences in story. The 1st person 360° view puts the audience right in the
action will full control over where to look. Initially we believed that these VR
experiences would make sense for the Travel and Real-Estate verticals. These product
by their very nature align perfectly with a 360° experience. In reality however, we have
seen a brands in every vertical take advantage of VR content for their campaigns. At
first, you may not think VR would be straightforward for companies selling insurance,

alcohol. kittv litter. or even fast food. but we have seen amazing creative from all tvpes
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Coach, United Airline, Farmer Insurance, . fe
Volkswagen, Johnny Walker, Caudalie, KL kqutep@gmail.com
Shades, Chick-fil-A, Jack-In-The-Box, Hert

. . KENNETH C.C. YANG
After-Time, US Army, and American Hom

rotaiwan2016520@gmail.com

See live examples: Our case studies of b 3 more accounts

After these brands have developed this immersive content, the next important step is
to get distribution for its content. If you haven't checked out our previous article “All

possible ways to do VR marketing today”, don’t forget to review it. In a nutshell, there

are many ways brands can distribute their VR experiences, included but not limited to

the channels below:

Ofﬁl‘ll\l’lﬂ

Display 360° Pre-Roll 360° Maobile VR

E3FEZ

Editorial Social network Desktop VR

s6%,
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Metrics for 360° video playback
KENNETH C.C. YANG

. . . L. rotaiwan2016520@gmail.com
Analyzing 360° video is no dissimilar frc

video we often look mainly at Video Vie 3 more accounts
Time Spent and Quartile Video Completion. In addition to these standard video
metrics, 360° video comes with Heat-Map reporting which you can use to identify

which object / which part of the video is getting the most attention from the viewer.
Below is the full list of 360° video metrics:

e Video Views

¢ Video Completion Rate (% VCR)

e Average Time Spent

o Total Time Spent

¢ Quartile Video Completion

o Engagement (VR Headset and Gyroscope movement, Click and drag)
e Heat-map

e Heat-map Coverage (% Coverage)

e Hotspots (Interaction) — See more info in hotspots tracking section.

e Conversion tracking — See more info in the conversion tracking section.
Metrics for Call-To-Action (CTA) links
Most brands also want to drive action or conversion from the experience. For every

campbaign we run. we ensure to include a Call-To-Action link as a wav to create even
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“Clickable Label” as seen below.
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Below is the full list of Call-To-Action link measurements:

e CTA Link Impressions
e CTA Link Clicks
¢ CTA Link Click-Through-Rate (% CTR)

¢ Conversion tracking — See more info in the conversion tracking section.
Metrics for 360° photo or 360° display ad

The concept of 360° / VR is not limited to only video consumption. For marketers that
are more DR (direct response) focused and may not have invested in a full 360° video
creative, we see 360° photos providing a lighter-weight way to take advantage of this
new technology. We have helped our clients convert their 360° photos and videos into
360° display ads that drive directly to a landing page or website. To benchmark 360°
photo and 360° display ad performance, we can measure it by comparing performance
with regular 2D photo. Hence you can find the full list of 360° photo and 360° display ad
measurements below:
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Click-Through-Rate (% CTR)
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Hotspots (Interaction) — For 360° pt

3 more accounts

Conversion tracking — See more int

Tracking conversions from 360° VR experience

OmniVirt supports integration with 3rd party tracking providers. One of the most
common tracking methods is to trigger a tracking script. Impression / Click /
Conversion tracking pixels are easily integrated into VR content with OmniVirt and

allows for 3rd party verification of all these metrics.

To make this even clearer, when someone views or clicks on your 360° VR experience,
we fire your 3rd Party tracking code in the background. The 3rd party service then
generates a unique ID to remember each individual viewer. Once the business
transaction has happened back on your website / app, the 3rd Party tracking service
will know whether the transaction was sourced from someone that came from the VR

experience.

Whether your transaction is a Sign up, Mobile App Install, Purchase, or something
else, this is process of 3rd party conversion tracking is the same standard commonly

used through other performance marketing channels.

Comparison of 360° video VS regular video

Now that we have described what you can measure and how you can measure it, let’s

https://medium.com/omnivirt/360-video-vr-performance-statistics-from-1000-campaigns-2f7343ecfe13 7113


https://medium.com/
https://rsci.app.link/?$canonical_url=https%3A%2F%2Fmedium.com/p/2f7343ecfe13&~feature=LoOpenInAppButton&~channel=ShowPostUnderCollection&~stage=mobileNavBar
https://medium.com/m/signin?operation=register&redirect=https%3A%2F%2Fmedium.com%2Fomnivirt%2F360-video-vr-performance-statistics-from-1000-campaigns-2f7343ecfe13&source=post_page--------------------------nav_reg-----------
https://medium.com/
https://medium.com/search
https://medium.com/m/signin?operation=login&redirect=https%3A%2F%2Fmedium.com%2Fomnivirt%2F360-video-vr-performance-statistics-from-1000-campaigns-2f7343ecfe13&source=post_page--------------------------lo_home_nav-----------

9/11/22, 5:27 PM 360° Video / VR Performance Statistics from 1000+ Campaigns | by OmniVirt | OmniVirt | Medium

o0 | ' !
{5 Ssignin to Medium with Google X
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critical to ensure that you measure - kqutep@gmail.com

Not only does the same environmer
KENNETH C.C. YANG

the creatives, but the placement on rotaiwan2016520@gmail com

example, it would not be a fair to co

. ] . t
York Times performed relative to ar more accounts

2. Video length — Since the length of the video will highly correlate to VCR (video
completion rate) it is important that we compare videos of the same length to each
other. It is not surprise that people are more likely to watch more of a 15s video
than a 30s video (in terms of % viewed). So for an accurate comparison, we must
compare videos of the same length.

Benchmarks For the Average Campaign

Video Ad Measurement (Video completion)

Regular video
+14% ROI

360°video N +46% VCR

For every campaign we ran last month, we identified a 2D video of similar length. We
selected Super Bowl commercials of comparable length to the 360° video. We can all
agree that Super Bowl commercials are some of the best and most engaging creatives,

so “bad creative” cannot be a reason for any difference in performance.

To establish a valid experiment, let me walk you through how we set up these
campaigns to benchmark.

https://medium.com/omnivirt/360-video-vr-performance-statistics-from-1000-campaigns-2f7343ecfe13
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Measurement: We evaluated Video-Con e

Cost-per-Conversion. kqutep@gmail.com

Tracking: We used OmniVirt’s in-house KENNETH C.C. YANG

rotaiwan2016520@gmail.com
evaluate performance.

3 more accounts
And the findings were clear. For the san.c viuco praccincin wia swsiie viucs soas N

360° video out-performed regular 2D video against the metric that every agency and
marketer looks at when justifying performance of the campaign. On average, we saw
an 85% VCR (Video Completion Rate) for 360° video creative. This was a 46%
improvement over the 2D videos which had an average VCR of 58.2%. The specific
performance varied by creative and length, but the results were clear. This new 360°

video ad experience engages audiences better than standard 2D creative.

Comparison of 360° photo VS regular creative
We have also also evaluated and benchmarked performance of 360° photo relative to
standard creative. And our findings here both for specific campaigns and when

looking at average tells a similar story...360° photos are better.
Benchmark Under The Same Campaign

Looking at the same placement and creative message, 360° photo always performs

better than regular photo. In this experiment we also demonstrated that it performs
better than panorama photo which has animation unlike standard creative. As such,
we can conclude that 360° photo does not just perform perform better because of its

animation. In this analysis we had the following criteria:
Placement: 300x250 placements on multiple trade publications.

Measurement: Click-Through-Rates, Conversion Rate, Cost-per-Click and Cost-per-

https://medium.com/omnivirt/360-video-vr-performance-statistics-from-1000-campaigns-2f7343ecfe13 9/13


https://medium.com/
https://rsci.app.link/?$canonical_url=https%3A%2F%2Fmedium.com/p/2f7343ecfe13&~feature=LoOpenInAppButton&~channel=ShowPostUnderCollection&~stage=mobileNavBar
https://medium.com/m/signin?operation=register&redirect=https%3A%2F%2Fmedium.com%2Fomnivirt%2F360-video-vr-performance-statistics-from-1000-campaigns-2f7343ecfe13&source=post_page--------------------------nav_reg-----------
https://medium.com/
https://medium.com/search
https://medium.com/m/signin?operation=login&redirect=https%3A%2F%2Fmedium.com%2Fomnivirt%2F360-video-vr-performance-statistics-from-1000-campaigns-2f7343ecfe13&source=post_page--------------------------lo_home_nav-----------

9/11/22, 5:27 PM 360° Video / VR Performance Statistics from 1000+ Campaigns | by OmniVirt | OmniVirt | Medium

o0 | ' |

{5 Ssignin to Medium with Google X

FC
kqutep@gmail.com

KENNETH C.C. YANG
rotaiwan2016520@gmail.com

3 more accounts

OmniVirt marketing team’s campaign metrics using 2D, Panorama and 360° photo to drive sign ups.

Benchmark Under An Average Number

While performance for any creative will heavily correlate to the placement where it
runs, on average we have seen that for the same placement 360° photos can have at

least a 4X increase in CTR performance.
Average 360° Display ad campaign CTR: 1.5%

Average regular Display ad campaign CTR: .35%

SRS SIS YT 2 Yo IR, PRI ESRSSRSENDRENS, | PRSP ) PSSR SRR A.Ln vy p W PSS, )7 Ve Y V2

Tina Avvrmcamn ~n
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data is very exciting! fe
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How to measure performance ben
While we have done this analysis to be 1

3 more accounts

'S J

you would like to run a similar experiment here is all you have to do.

Step 1: Setup control — If you already have your 360° video/photo, simply find a 2D
video/photo that you want to compare performance to.

Step 2: Setup your experiment — Make sure you have all the tracking in place and that
you have set-up a fair experiment (same placement, same length). If you want,
OmniVirt can definitely help you here. Below is an example:

Omnmrt

Verified through
) DoubleClick

Lires Hem Diedhsary Inbecactions.

o @ Hapley T v} I Rzwtive Chela CTR HuH
I ] W e it b 20 Pt | MEC s 5L A5 F R w [T EF=E
o 8 w3 b il by Panorama Phatn : W0 gac TG40 A7 00T FH CaM% naer
o 8 = 2 A oulh by 3N Phom MY geo L RIALE ARSI BAZI 20 56 2% BTaz

* Try on your DoubleClick aceount of your awn ad platform

Reproducible on all Geography Audience List Creative sizes and placements

https://medium.com/omnivirt/360-video-vr-performance-statistics-from-1000-campaigns-2f7343ecfe13 11/13


https://medium.com/
https://rsci.app.link/?$canonical_url=https%3A%2F%2Fmedium.com/p/2f7343ecfe13&~feature=LoOpenInAppButton&~channel=ShowPostUnderCollection&~stage=mobileNavBar
https://medium.com/m/signin?operation=register&redirect=https%3A%2F%2Fmedium.com%2Fomnivirt%2F360-video-vr-performance-statistics-from-1000-campaigns-2f7343ecfe13&source=post_page--------------------------nav_reg-----------
https://medium.com/
https://medium.com/search
https://medium.com/m/signin?operation=login&redirect=https%3A%2F%2Fmedium.com%2Fomnivirt%2F360-video-vr-performance-statistics-from-1000-campaigns-2f7343ecfe13&source=post_page--------------------------lo_home_nav-----------

9/11/22, 5:27 PM 360° Video / VR Performance Statistics from 1000+ Campaigns | by OmniVirt | OmniVirt | Medium

L] | ' |
{5 signin to Medium with Google X

Over the past 2 years, marketing organi e

to invest in 360° video / VR. And techno. kqutep@gmail.com

Samsung, Microsoft and many more ar«
KENNETH C.C. YANG

consumer adoption of this new media f rotaiwan2016520@gmail com

But with so much being invested into th 3 more accounts
understand the ROI on these investments. Should I invest in this new 360° video / VR
creative? Once I have the creative, should I invest more in distributing it? From the

data we have shared in this post, hopefully that answer is clearly yes!

If you have any questions about this data or want more information on 360° video / VR
benchmarks or performance statistics, please don'’t hesitate to reach out to us at

contact@omnivirt.com.

Author: Brad Phaisan, OmniVirt CEO.

Visit our website at https://www.omnivirt.com.
See some of our 360° VR marketing case studies.

Also published at OmniVirt Blog.
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